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Example B 
 

The sample RV ad appears compliant 
because a Dealer List Price is used as the 
benchmark for a new, imported RV for 
which there is no published MSRP in 
Canadian dollars.  However, the implied 
savings off the Dealer List Price means the 
dealer would need to prove they have sold 
or advertised a substantial number of 
vehicles at that dealer list price.   

Can you show me examples of advertising 

using MSRP or a Dealer List Price that is not 

misleading?  Not unless a substantial num-

ber of vehicles have been advertised or sold 

at those prices. 

Example A 
 

The recent GM campaign uses MSRP as a benchmark 
price and does not promise a specific savings off MSRP.  
Because there is a published MSRP in Canadian dollars 
for all GM vehicles, the consumer can estimate a 
potential savings.  But from what price is the implied 
savings taken?   

For the savings claim to be true, the dealer will need to 
prove they have previously advertised or sold a 
substantial number of vehicles at the price from which the 
discount is to be taken.  The ad appears to solve some of 
the issues around MSRP, but may in fact be more 
misleading and difficult to prove.  
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